BUSINESS SPONSORSHIPS

Principles and guidelines specific to sponsorships:

· The nature of the sponsorship will be clearly spelled out in a sponsorship agreement, to be negotiated on a case-by-case basis.

· Where a sponsor contributes goods or services, such goods/services must be required by Alexandra Neighbourhood House in the provision of its programs/services or in its general operations rather than being incidental or superfluous.

· The amount of recognition provided will be based on the scale of each business’ contribution. Where there is a question regarding the scale and impact of the sponsor’s contribution, Alex House will review these concerns on a case-by-case basis.

· Company names and/or logo's may be included on printed, audio and/or video promotions and on promotional material, signs and banners relating to the project or event.  However, the following principles also apply:

· The provision of any business logos will be used for the purpose of identification only; therefore, displays of business logos will be kept to a minimum and shall not detract from the primary purpose of Alex House.  No logo or signage will be acceptable if it takes precedence over the Alex House logo or profile.

· Alex House reserves the right to decline approval of signage and logos if they contravene any Alex House business relationship principle or guideline.

· The sponsor will be responsible for mounting and removal of all promotional materials and for insuring its own property, for insuring itself against any and all liabilities and indemnifying Alex House and saving it harmless from any loss, damage or other claim related to the sponsor’s activities related to the sponsorship agreement.

· Where more than one sponsor provides financial contributions, goods and/or services in-kind, each sponsor will receive acknowledgement depending on their contribution.

· Businesses engaged primarily in the production or sale of alcohol, tobacco products or any other materials inappropriate for children are excluded from sponsorships with Alex House.

· Any reference to or use of Alex House or the Association of Neighbourhood Houses of BC’s name, logo or reputation by a sponsor must be held to the highest ethical or community standards. Use of the Alex House or the ANHBC logo requires prior written permission by Alex House /ANH.

· Alex House reserves the right to decline any potential sponsorship or to attach additional conditions to a sponsorship that are not set out in these policies and guidelines.

· Sponsors may not ask or require Alex House employees, clients, participants or volunteers to wear clothing with business logos or advertising.

· All sponsorships will have a designated time period.

· Alex House, in agreeing to a sponsorship, does not imply any partnership with the sponsoring business or any liability for the sponsor’s activities during the term of the sponsorship.

·  Alex House will arrange for receipts for tax purposes for in-kind contributions of goods contributed by a sponsor, in keeping with their sponsorship agreement, where requirements of the Canada Customs and Revenue Agency have been met by the sponsor.
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